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What is Matcha Tea?

Matcha powdered green tea is a mood-enhancing, antioxidant powerhouse, a natural
weightloss aid, pH balancer and detox agent a sugar-free coffee alternative without the jitters.
Matcha is premium green tea powder from Japan used for drinking as tea or as an ingredient
in recipes. While other green teas are grown throughout the world, matcha is unique to
Japan. It is the heart of the Japanese way of tea and has been celebrated in the traditional
Japanese tea ceremony for hundreds of years.

Matcha is renowned for numerous health benefits. It is rich in nutrients, antioxidants,
fiber and chlorophyll. The health benefits of matcha exceed those of other green teas
because matcha drinkers ingest the whole leaf, not just the brewed water. One glass
of matcha is the equivalent of 10 glasses of green tea in terms of nutritional value,

health benefits, and antioxidant content.
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Matcha contains

L-theanine, an amino acid known to
relax the mind. For this reason, matcha
is also known as a mood enhancer.
Buddhist monks drank matcha to assist
in meditation, as matcha’s amino
acids, combined with caffeine, offer a
sustained calm alertness over time.
Amino acids are also what gives
matcha is distinctive taste. They
contribute to what is known as the fifth
taste, or umami, characterized by a
rich creamy mouth feel. Chlorophyll
and amino acids give matcha its
unique rich taste, an initial vegetal,
astringent taste, followed by a
lingering sweetness. Matcha made in
the traditional Japanese style, whisked
with water, is a full-bodied green tea.
The intensity of the experience
compares to one’s first taste of dark
chocolate or a fine red wine. When
added as an ingredient, the taste of
matcha becomes subtler. It adds the
flavor and color of green tea to your
creation, be it a smoothie, latte, savory
sauce or pastry or custom creation.
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Stone Ground
Premium Grade Tea

Several weeks prior to harvest in the
Spring, farmers cover the tea plants
with bamboo mats or tarp, gradually
reducing the amount of sunlight that
reaches the plants. This step increases
the chlorophyll content and turns the
leaves dark green, giving matcha its
distinct green color.

After harvesting, the leaves are
steamed and then air dried. Next, the
leaves are sorted for grade, and then
destemmed and deveined. At this
stage, the leaves become tencha, the
precursor to matcha. The tencha is
then ground and becomes matcha.
Tea grade matcha is ground on a stone
mill to achieve a fine powder texture,
unlike industrial grade matcha which
is ground by machines. The stone
grinding produces a specially shaped
powder molecule which impacts the
taste and mouth feel of the matcha. All
grades of Matcha Source tea are stone
ground for optimal taste and quality.

Disti
of Matcha

Matcha teas made from young leaves
at the top of the plant create fresh
grassy sweet tasting bowls of tea. More
mature leaves are used for blending, or
ingredient grades. These are not as
finely de-stemmed and usually have a
more astringent flavor profile.

Matcha
Preperation

Matcha is versatile and flexible.
Originally consumed as a tea with
water, matcha is now a popular
ingredient in mixed beverages such as
morning smoothies, green tea lattes
and more. It's important to bring an
open mind. Most of us in America are
new to matcha. We didn’t grow up
watching our mothers whisk a bow! of
matcha on the kitchen counter. But
bring an open mind, and know that
matcha is a flexible ingredient that

works hot, cold, sweet and savory.
Matcha can suit any lifestyle whether
you want to use traditional utensils
like a whisk or modern milk frothers.
However you like to drink it is the best
way to enjoy it. And with 137 times
more antioxidants than brewed green
tea bags, matcha tea offers a mega
infusion of anti-aging nutrients in
every sip (or bite).

What are the
Health Benefits of
Matcha Tea?

One serving of matcha tea is the
nutritional equivalent of 10 cups of
regularly brewed green tea

When you drink matcha you ingest the
entire leaf and receive 100% of the
nutrients of the leaf Matcha powdered
green tea has 137 times more
antioxidants than regularly brewed
green tea. One cup of matcha = 10
Cups of regularly brewed green tea in
terms of nutritional content.

An Antioxidant
Powerhouse

One of the major health benefits of
matcha tea is that it delivers a mega
dose of antioxidants in every sip.
According to the latest

innovation in antioxidant research,
matcha is packed with

exponentially more antioxidants than
any other ‘superfood’.

Why is matcha better than loose leaf
tea? Every day, countless people throw
away valuable antioxidants and
minerals. While seemingly
unimaginable, that's exactly what
happens when you brew a cup of
green tea because water can only
extract a fraction of green teas
benefits. The majority actually remains
unused, trapped in the tea leaves. In
reality, the only way to truly take
advantage of green teas full potential is
to consume the entire leaf. But that
doesn’t mean you need to start eating
tea leaves. The simplest solution is to
just enjoy a bowl of matcha.

Why is matcha an
anti-oxidant
powerhouse?

Because matcha is straight,
stoneground tea leaves, matcha
provides you with green teas powerful
arsenal of vitamins, minerals,
antioxidants, and amino acids in a
way no other green tea can. In fact, to
even begin to match the potency
found in a single serving of matcha,
you would need to drink at least ten
cups of brewed green tea. When it
comes to helping you achieve and
maintain optimum health, matcha is
by far without equal.

Using the testing method known as
ORAC (oxygen radical absorbance
capacity), experts at Tufts University
discovered that matcha possesses an
amazing twenty times more so than
pomegranates or blueberries. Matchas
ORAC rating is a mighty 1573 units

per gran(
which h;
blueberr|
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Why does this matter?

Antioxidants are the body’s defense
agents. They are chemical compounds
that prevent aging and chronic
diseases. Put simply, the more you
have, the better equipped your body is
in the fight against infections and
disease, and other health problems.

What are green tea
catechins, and why are
they so important in
anti-cancer diets?

Matcha tea contains a unique, potent
class of antioxidant known as
catechins, which aren't found in other
foods. In particular, the catechin EGCg
(epigallocatechin gallate) provides
potent cancer-fighting properties.

Most importantly, EGCg and other
catechins counteract the effects of free
radicals from the likes of pollution, UV
rays, radiation, and chemicals, which
can lead to cell and DNA damage.
Since over 60% of the catechins in
matcha are actually EGCg, a daily
matcha regimen can help restore and
preserve the body’s integral well-being
and balance, and overall health.

What unique
properties of matcha
support weight loss?

Already nearly calorie free, matcha is a
great addition to a weight loss program
by tackling the problem from both
sides. It boosts metabolism and burns
fat. One recent study even suggested
that matcha may help burn calories by
four times. At the same time, matcha
does not put any stress on the body. It
doesn’t raise blood pressure or heart
rate, making it a safe alternative to
questionable quick fixes or
pharmaceuticals ridden with side
effects. A study featured in the
American Journal of Clinical Nutrition
found that consuming matcha green
tea can increase thermogenesis (the
body’s own rate of burning calories)
from a normal 8%-10% of daily energy
expenditure, to between 35% and
43% of daily energy expediture.

How does the amino
acid, L-theanine, help
me concentrate

and focus?

Over a thousand years ago, matcha
came to Japan as an aid to meditation
practice. During long hours of sitting,
monks would drink matcha to remain
alert yet calm. Modern science has
recently confirmed the lessons of
centuries of tradition. Matcha is rich in
L-Theanine, a rare amino acid that
actually promotes a state of relaxation
and well-being by acting upon the
brains functioning. While stress can
induce beta waves an excited, more
agitated state, L-Theanine creates
alpha waves, which lead to a state of
relaxed alertness. And while L-The-
anine is common in all tea, matcha
may contain up to five times more of
this amino acid than common black
and green teas.

As an additional benefit, L-Theanine
may help memory and learning and
ability all the while inhibiting any
possible side-effects from caffeine, a
natural component of green tea.
Therefore, a bowl of matcha promotes
concentration and clarity of mind
without any of the nervous energy
found in coffee. Try matcha as a
pick-me-up for the afternoon or
anytime you need extra focus.

How does chlorophyll
rich matcha help
me detox?

Green is truly the color of health.
Matcha helps to safely cleanse and
purge the body of harmful elements.
Chlorophyll the element that gives
green tea and other plants their
signature verdant color is also a
powerful detoxifier, helping to
eliminate both chemicals and heavy
metals from the body. And because
matcha is carefully shade-grown, it is
substantially richer in chlorophyll than
other green teas, making it a superior
and great daily detox.
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How does matcha tea
give me energy
without the jitters?

One of the most unexpected health
benefits of matcha tea, is that drinkers
experience a boost of energy
throughout the day. In one study,
researchers had thought that this was
from the caffeine in matcha, but they
found that it was actually the
combination of matcha’s natural
properties. Another recent study found
that matcha even improved physical
endurance by 24%. Even if you aren't
facing a grueling workout, matcha can
help you through the everyday
marathon, whether it’s that project due
the next day or getting the kids from
school to soccer practice.

How to prepare
matcha green tea

Preparing matcha this way is calming
and centering - letting you take in the
beauty of the moment. Don't worry
about the steps too much. Think of it
as just adding water to tea. It becomes
intuitive over time.

Step One: Sift 1-2 tsp matcha into a
cup using a small sifter.

Step Two: Add 20z hot water. For best
results use water just under a boil.
Step Three: Whisk vigorously in a zig
zag motion until the tea is frothy.

Step Four: Enjoy your matcha tea
straight from the bow.

Matcha The Miracle Tea | 37
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Story Behind the Design

Jdia de Brasil - Rio de Janeiro, Brasil

Among the nature of the Tijuca forest near Rio de Janiero, lies the Esqueleto Hotel. The complex has been
untouched for nearly 50 years and consists of the deserted hotel, abandoned home of the architect Oscar
Niemeyer, and more. From this deserted location came Jéia de Brasil, a resort that embodies the
celebration of the land and the heritage of the diverse people of Brasil.

The Jéia de Brasil experience offers guests and locals a one-of-a-kind opportunity to experience Brasil for
themselves with the hotel at the center of the story. This location will serve as a link to allow visitors and
locals alike to visit historical and cultural locations throughout the city. The resort offers daytime adventures
for guests of all ages to take part in and explore Brasil for themselves.

The cultural hub of the Jéia experience is the Marvelous City Marketplace, a city walk allowing locals to
interact with visitors sharing their passion for Brasilian cuisine, dance and artistry. At night, the marketplace
comes alive with the "A Taste of Camnival” parade, a show celebrating the staple of Brasilian culture that is
Carnival, with a little Jéia de Brasil flair. J6ia de Brasil looks to encompass all these features and bring to life
a location that exuberates the Brasilian lifestyle.

In the beginning, Brasil was a desolate, barren land looking to be painted with new opportunities. The only

beautiful entities Brasil contained were the thousands of jewels hidden beneath the surface. Joia, meaning jewel

in Portuguese, was born of a singular blue jewel and is the protector of Brasil, watching over all who may call her
land home. The first beings to inhabit the land were the jaguars. Happy to finally have a companion, Jéia placed her
hand on the ground, and all of the beautiful jewels hidden underneath the Earth began to grow. Diamonds, emeralds
and sapphires grew to become the stars, trees, and oceans of Brasil. The once uninhabited lands erupted with
life as thousands of creatures flocked to the untouched haven.

Soon, humans came to explore the beautiful lands of Brasil. Joia chose what is now the site of the resort as her home
and invites people from around the world to come experience the rich Brasilian culture and colorful, vibrant people. Along
the way, guests will meet Jéia's human and animal friends helping her tell the story of the land and people of Brasil.

User/Guest Experience

Team Member Major/ Minor Contribution

Participant #1 Graphic Design/Fine Art Team lead, story developer, art direction, kiosk design, illustration
Participant #2 Graphic Design 3D modeling, web design, character design, illustration
Participant #3 Graphic Design lllustration, interior design, digital concepting

Participant #4 Graphic Design/Marketing Team lead, concept and copy developer, typography, illustration

Based on a questionnaire which is taken before arrival, a personalized experience for each guest is created based
on their visit preferences and diverse needs. Some of these daytime experiences include the Nature, History,
Culture, and Adventure paths highlighting the diverse Brasilian experiences. Innovative technology allows guests
to explore these paths with ease. Using an integration of the HoloGems, a technology worn by hotel guests, and
educational kiosks, guests can enjoy the perks of a guided journey while exploring each path at their own pace.

Other experiences include the Marvelous City Marketplace adjacent to the resort hotel. At the marketplace, guests
can take samba classes, learn to cook traditional Brasilian dishes, and admire works of art created by Brasilian
artisans. Also located at the marketplace is the Oscar Niemeyer Community Center, a center incorporating the local
community within the resort.

Joia de Brasil aims to create an experience unlike any other on the South American continent encouraging guests to
embrace and celebrate the Brasilian lifestyle.

Disney Imaginations Competition - Joia
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THE PROPOSAL

Brasil is widely known for its tropical envirenment, beautiful beaches, vibrant

E BRASIL

people, the truest soccer fans and the wonderful celebration of Carnival.
This beautrful country brings nature, thrill, history and culture all in one making Riode
Janeiro the perfect location for the Jéia de Brasil resort to break ground.

Our mission is to create a unique Brasilian experience unlike any other.
We p|an to bring Joia de Brasil resort, the first of its kind, to the South American
continent. Using community and adventure as pillars for our design, Joia de Brasil
looks to create a lasting experience for its guests of all ages and backgrounds.

HISTORY OF THE SITE

Known as the Esquelats Hotel, this site has been completely abandoned
far the last 44 years. Criginally built in 1953 under the name of the Gavea
Tourist Hotel, the construction wark was halted because of bankruptey,
leaving the building unfinished and reclsimed by the surrounding forest.

Using the combination of a solar pewered panel technology, derived from
the front glass window of the hotel, as well as a porous stone water filtration
system, the resort aims to be fully sustainable. The layout of the hotel
stems fromits original infrastructure. The centerpiece of the hotel facade
features a cast iron tree, representing the trees of the Tijuca Forest.

CURRENT ABANDOMNED SITE

AMENITIES

The resart also includes many amenities such as a poal, restaurant, spa,
educational center, and rooftop deck called Joia's Oasis.

Jia's Oasis is a unique rooftop area that features a bar stocked with the
best Brasilian flavers, a leaf-shaped pool surrcunded by comfy lounge chairs
and the beginning of the Adventure path: a raoftap deck repelling system.

JOIAS ODASIS ————————

HOTEL LOBBY INTERIOR

&
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TECHNOLOGY + TRANSPORTATION

EDUCATIONAL KIOSKS - TRANSPORTATION

TECHNOLOGY

Jo IA APP The educational kiosks are important elements of path's The resort offers two forms of travel to central Rio de Janiera: Sky Way and Sapphire
experiences spread throughout the city of Rio and within the Scooter. Both provide a 15-minute commute, but each offer options that appeal to
Befare arriving at the Jéia de Brasil resort, guests Jiia de Brasil resort. Here are the many features of the kiosks: different types of visitors in keep with our goal to tallor each guest's visit.

are invited to download the Jéiz App. While
planning their visit, guests use the app to take
a short quiz to determine what activities at

the resart best fit their lifestyle and preferences.
During their visit, guests sync the app with their
HoloGem providing an immersive experience

as an interactive map guides guests through the
unigue experiences at the ldia de Brasil resort. At
the end of their visit, the app allows guests to share
their experiences on various social media sites.

SKY WAY DESIGN

Selar powered technology provides the energy need for electromagnetic propulsion,
while the frictionless design increases efficiency of the Sky Way cars. Alifted rail
systern, putting our cars above the trees, allowing minimal interference toplant-ffe
or any wildlife that may wander out from the edge of the forest.

Solar panels along the top of the leaf motif allow the kiosks to be
fully self-substainable when stationed within the city of Rio and
aleng the Tijuca Forest paths.

Halograms of the guides appear above the water basin using
projection technology inside the leaf structure.

The water basin collects and filters water to allows guests
easy access to clean drinking water when hiking the trails
or walking arcund the city.

HOLOGEM

Refarencing Jéia's eriginal blue jewel, the HololGem's main function is to work in tandem
with the educational kiosks throughout the city. Using a detector inside the HoloGem, the
kiosks will recognize guests of the Jéia resort and will come to life with hologram guides . Other
features of the HoloGem include:

After completing paths, guests receive pins from path’s
kiosk. Using electromagnets inside the structure, the pins '.
will levitate between the |eaf projection panel and the
water basin for retrieval.

+ Fitness: The HoloGem works as a fitness tracker when connected to the Jaia App.

+ Roem Key: Guests of the hotel use the HoloGem instead of flimsy hotel key cards.

» Payment: Load money onto the HaloGem to aveid cenverting currency in another
country. Through a partnership with the city of Rie, guests need not worry about
safety precautions when carrying physical cash.

» Safety: The HoloGem uses laser-guided systems along the forest paths to keep

guests fram straying fram the designated areas ensuring the safety of guests and

the safety of the animals and plants that call the forest home.

The Quiz

Which activity do you like the best?

Tiplhwwsg : Pq;

Explnrmg Culture

» This ine is a narrated journey for guests to
enjoy while in transit te Rio de Janiero cultural hotspots.

Hiking

{ Expimving The Past

"

DIAMOND LINE

= This line is the main transit used for locals

and guests alike to travel to Rio de Janiero.
The HoleGem allows users to wear it as either a pin, lamyard or necklace through the use of SAPPHIRE SCOOTERS

strong magnets. The HoloGem connects guests and locals to the technology at the resert. » The scooter with built-in GPS and clean fuel allows guests to explore on their
own without worrying about adding pollution.

Disney Imaginations Competition - Joia



DAYTIME ADVENTURES |

PATH EXPLORATIONS

4 Using the HoloGems in combination with the kiosks, guests can explore each path at their own pace and at
whatever level of discovery they choose. Their journey can be guided by Jéia de Brasil characters, local Brasilian
community members or even traditional physical tour guides.

History: Cn the History Path, Gabi takes guests to historically ngniﬁcant sites throughout the city.

Mature: Guests follow Esperansa up the Pedro Bonita mountainside on the Mature Path while learning about
rainforest conservation and endangered species. Upon reaching the top of Pedro Bonita, each guest will earn a pin
fer completing the path en this meuntainside hike.

Culture: On this path, guests help Felipe gather his soccer gear at iconic locations in the city. He explains the
cultural significances of the sites on the Emerald Line Sky Way before each stop. Felipe will guide guests to the
next hotspot after retrieving their unifarm piece, then guests will receive their pin at the last stop, the big game.
Thrill: Guests seeking high-thrill activities can choose to follow Flavic on
the Adventure Path a parasailing, ziplining, hang gliding, and even repelliing

from Jaia's Oasis! Take Flavio's adventure challenge to earn a pin!

MARVELOUS CITY MARKETPLACE

MARVELOUS CITY MARKETPLACE

Dierived from the nickname of Rio de Janiera as "The Mast Marvelous City in the Wrld," this marketplace
brings the color and flair of Brasil te life entertaining both guests and the community around it. In the
Marketplace, guests and locals can take samba classes, learn how to cook traditional Brasilian dishes, admire
waorks of art created by Brasilian artisans, and more. Guests are even invited to participate in street art, a
unigque tradition of the mest colorful city in the world. For community members, the Marketplace offers
hausing above the shops and asks the locals to participate in activities at the resort, sell their wares, or even
host classes in order to share an authentic Brasilian experience with guests. At the end of the Marketplace,
the abandoned home of Oiscar Miemeyer is now a community center offered to the surrounding locals for
meetings and actiities. Cap off the night by joining beth guest and locals to celebrate “A Taste of Carnial,”
a nighttime spectacular parade perfectly ending the Jgia de Brasil expenience.

JOIA

DE BRASIL

From the hollow skeleton hotel reborn into the colorful Joia de Brasil resort. It has it

all - stunning views, a Carnival spectacular, explorations through Rio, an immersive view
into nature and more. This resort embraces the Brasilian lifestyle and looks to bring its
energy and flavor to all who visit. Joia would like to thank you for sharing in her story and
hopes to have you come adventure with her and her friends soon. O‘l:rigufo!

Disney Imaginations Competition - Joia
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Showing at The Coterie Theater
2450 Grand Blvd #144, Kansas City, MO 64108
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To whom it may concern,
Neriar T 0y . ) ! o P
ana lopaz 2 0 Lorem ipsum dolor sit amet, elementum eleifend mollis eu vivamus eu adipiscing, enim posuere
CEO GeM! maxime duis volutpat dictum vel, dis et eros velit mauris, eu consequat elit imperdiet.
1(800) 722-5009
Congue penatibus suspendisse, id pellentesque sed ligula at nulla lacus, ipsum arcu nam ligula

wwwgembathaddeolisl aliquam velit. Lacus egestas non ipsum, venenatis proin vitae, quis pede ut, nunc lorem dictum sit

632 W 9th ST elementum, a urna elit eligendi nulla. Urna neque non egestas id, neque imperdiet eget convallis
Ll AT amet, metus vestibulum pede. Et et tristique mauris.

Nunc faucibus, nam suspendisse donec sagittis vestibulum. Mauris non augue sed vitae lectus,
nascetur massa wisi eu orci quis iaculis, diam tortor, magna tristique semper suspendisse orci
aenean a, velit lacinia eius. Commodo semper a in, libero id risus mauris, massa facilisis tincidunt
tristique feugiat, nascetur potenti velit dolor vestibulum consequat. Pellentesque auctor penati-
bus, at sed nonummy vel justo vulputate turpis. Massa tellus.

Velit molestie massa aliquam, lorem hymenaeos turpis nullam integer. Dui ac mauris quis mauris,
lorem ornare pede dapibus, volutpat sem egestas vestibulum, pulvinar ut enim purus imperdiet,
laoreet nunc. Augue nec potenti, pulvinar mauris, wisi arcu massa dictum amet leo. Id sed.
Aliquet lobortis, blandit lorem, id tristique pellentesque sodales, tortor dolor erat mi donec, eget
in fermentum ultricies aliquet. Non vitae magna ut arcu. Suspendisse urna eu lorem sodales lacus.
Ut dui vestibulum fusce, et pellentesque, sodales mauris bibendum arcu proin, justo numquam
vel ultrices erat. Ut mauris interdum diam tristique fermentum.

Tempus in. Ligula ornare volutpat non, fringilla nonummy velit sed, consectetuer etiam aliquet et
dapibus, gravida sem risus viverra, est inceptos massa cupiditate est iaculis. Ut ipsum a mi, etiam
risus inceptos orci ut bibendum sollicitudin, sociis vel, consequat turpis ligula quam lorem sit, et
urna pretium at luctus et dictum. Nunc nec, lectus proin in dapibus nec.

Eget volutpat arcy, risus luctus. At commodo. Mauris amet pulvinar hac ea, eu faucibus vestibu-
lum justo wisi, consectetuer dignissim nulla etiam curabitur nec. Posuere laoreet fusce purus,
turpis et nulla purus, ante in sit in amet a mattis. Fusce est enim. Rutrum quam velit, tellus conse-
quat fusce lacus, tortor cras erat nulla vel lorem, fusce dictum amet, imperdiet et sociis sollicitu-
din. Porttitor massa venenatis nostra pulvinar ultricies, at erat imperdiet quam ut luctus euismod,
sollicitudin vitae amet libero vivamus porta quis, tempus vel morbi, ipsum pede ridiculus.

1 (800) 722-5009 632 W 9th ST
wwwgembathandbody.com Los Angeles, CA 90015
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April 19th, 2018
Dear Jason Bourne,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euvismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit

in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis
at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euvismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat. Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euvismod tincidunt.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euvismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex
ea commodo consequat. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed
diam nonummy nibh evismod tincidunt ut laoreet dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euvismod tincidunt ut laoreet dolore magna aliquam erat volutpat

Sincerely,

Cty Sl

Evelyn Salt
Human Resources

THE
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Lorem ipsum dolor sit amet,

Nullam nulla mauris, blandit eu ex ut, interdum faucibus neque. Praesent cursus nulla vestibulum
molestie efficitur. Fusce ac mollis tellus, id venenatis neque. Mauris ultricies rutrum condimentum.
Ut rutrum sem nec dui interdum rutrum. Donec a sem porttitor, porta ex eget, gravida nisl. Sed
mauris lorem, consectetur ac placerat at, feugiat at diam. il in metus neque. il

nec porttitor lorem.

Pellentesque sem nibh, sollicitudin in scelerisque et, interdum ac nibh. Nullam rhoncus libero at
semper tincidunt. Praesent vehicula purus in ex consectetur, nec sagittis nunc mattis. Fusce urna
massa, vehicula vitae rutrum in, malesuada id orci. Vestibulum ante ipsum primis in faucibus orci
luctus et ultrices posuere cubilia Curae; Quisque ullamcorper tortor a ex auctor varius id id tellus.
Suspendisse potenti. Donec viverra ipsum quis lobortis porta. Mauris lobortis nulla nec tellus iaculis
pulvinar. Proin eget nunc urna. Cras nec blandit dolor. Integer quis magna a lorem bibendum iaculis
quis eget leo. Donec tincidunt commodo augue, sed pulvinar mi pretium ac. Mauris dapibus lorem
quis viverra venenatis. Maecenas imperdiet dui hendrerit tellus fermentum molestie. Cras luctus
posuere cursus. Pellentesque lorem ligula, interdum id purus id, imperdiet efficitur nibh. Morbi
hendrerit nibh at arcu ultricies, quis fringilla tellus condis Aliquam nec is diam.
Quisque at lorem sem. Cras vel sapien pharetra, aliquet purus a, tristique nulla. Vestibulum et metus
eros. Vivamus nec dolor felis. Etiam iaculis justo ut enim blandit pellentesque. Donec diam magna,
lacinia feugiat sem lobortis, condimentum vulputate massa.

Aliquam eget purus nec magna tempus dictum nec id velit. Pellentesque eu eros pretium nisl mollis
ullamcorper. Nullam et egestas magna. Maecenas ac ullamcorper enim. Quisque semper aliquet
sapien at venenatis. Integer interdum massa turpis, in tempus metus consectetur id. Praesent eu
tincidunt massa. Maecenas varius eros mauris, et elementum nibh tincidunt at. Nunc risus justo,
consectetur eu pretium at, pellentesque non ante.

Etiam blandit quis

1608 Collins Ave Miami Beach, FL 33139
PurplePalmRestaurant.com
(305) 740-1300

1608 Collins Ave, Miami Beach, FL 33139
(305) 740-1300

LilianFranco@purplepalm.com

www.PurplePalmRestaurant.com




Buffalo Wings (Regular or Boneless)

Eight jumbo chicken wings served hot & crispy. try our original or
firehouse. served with your choice of ranch or bleu cheese
dressing. $10

Grilled Chicken Nachos

Individual tortilla chips topped with seasoned grilled chicken,
jalapenos, black beans, tomatoes and melted cheese. served with
sour cream and salsa. $12

Potato Skins
Crispy potato halves filled with melted cheese, crispy bacon and
green onions. served with sour cream.

Cheesesticks
Crispy breaded mozzarella served with a side of marinara sauce
for dipping. $7.5

Spinach Dip

Served with warm tortilla chips and salsa. $8

Grilled Chicken Quesadillas

Grilled chicken, poblano and jalapeno peppers with cilantro, and
ablend of melted mexican & cheddar cheeses grilled ina
cheddar jalapeno flour tortilla. Served with sour cream and salsa
for dipping. $10

Soft Pretzel Bites

Get ready for some fun at the table. fresh baked soft pretzels
served warm with a trio of dips: sweet honey mustard, spicy
horseradish mustard and cheddar cheese sauce. $8

Loaded Queso

Our supercharged queso with spicy beef, guacamole, pico de
gallo, and sour cream served with warm com tortilla chips and
salsa. order it unloaded, comes with queso, salsa and warm corn
tortilla chips. $9

From The Gritt
Black Jack Bbq Chicken

Two chicken breasts, grilled and glazed with our sweet bbq sauce
made with jack daniels. served with loaded garlic mashed potatoes
and fresh seasonal vegetables. $17

Chargrilled Sirloin Steak
8oz sirloin hand-seasoned with fresh cracked pepper. served with
loaded garlic mashed potatoes and crispy frazzled onions. $24

Island Grilled Trifecta

Skewers of honey-teriyaki glazed sirloin steak, seasoned chicken
breast and tender shrimp, grilled and served on a bed of spicy rice
medley. served with pineapple pico de gallo, teriyaki bbq sauce, and
mango citrus sauce for dipping. $20

From The Sea

Fire Grilled Salmon

Center cut atlantic salmon rubbed with louisiana spices, chargrilled
and topped with four peppercorn garlic butter. served with
sauteed spinach and spicy rice medley. $18

Fried Shrimp Platter

Tender shrimp fried crispy and served with chipotle honey sauce
and seasoned french fries. $16.5

Chargrilled Tilapia

Wild Caught Tilapia seasoned with fresh herbs or glazed with our
signature huli ginger sesame sauce. served with citrus rice and fresh
seasonal vegetables. $20

Coke Products

Chicken Tortilla Soup

Shredded chicken, chopped tomatoes and mexican spices blended
together for a southwestern start to your meal! sprinkled with
cheese and tortilla strips. $8

Broccoli Cheddar Soup
A favorful, creamy treat flled with loads of broccoli forets, and then
topped with cheese. eating your vegetables just got cheesier. $7

House Salad
Fresh salad greens, topped with grape tomatoes, shredded cheese
and crispy tortilla strips, served with your choice of dressing. $9

Caesar Salad
Romaine tossed with garlic-cheese croutons, parmesan cheese and
roasted garlic caesar dressing.

Grilled Steak Salad

Grilled sirloin steak, sliced and served over spinach, romaine lettuce,
baby greens and grape tomatoes, tossed with crumbled bleu
cheese, candied pecans and balsamic herb vinaigrette dressing.
garnished with crispy frazzled onions. $16

Southwestern Salad With Grilled Chicken
Chipotle-honey glazed grilled chicken breast, sliced and tossed with
romaine lettuce, tortilla strips, mexican cheeses, onions, avocado and
pico de gallo in a chipotle ranch dressing. $15

Sweet Apple Pecan Salad

Lemon-herb grilled chicken breast, crisp apple slices, candied pecans
and crumbled bleu cheese tossed with crisp greens in raspberry
vinaigrette.

Parmesan-crusted Chicken Caesar

Sauteed chicken breast crusted in parmesan and served over
romaine lettuce with garlic-cheese croutons and parmesan cheese,
and tossed with roasted garlic caesar dressing. $14

Pastas & More

Parmesan Chicken Alfredo
Two parmesan-crusted chicken breasts served over linguine in an
alfredo sauce. $17

Cajun Shrimp Alfredo
Succulent shrimp sauteed with creole spices, tomatoes and
mushrooms in a cajun alfredo sauce served over linguine. $18

Blackened Chicken Pasta

Blackened chicken breast served over linguine in a cajun alfredo
sauce with tomatoes and mushrooms.

The Mac! & Cheese

Grilled seasoned chicken breast and applewood smoked bacon
tossed with cavatappi pasta and creamy aged sharp cheddar
cheese sauce. topped with a garlic breadcrumb crust and baked
brown and bubbly. $16

Build Your Own Soft Tacos

Marinated ny steak, chicken breast or tender shrimp served with
crisp lettuce, pico de gallo, sour cream, cheddar cheese, fresh-made
guacamole and warm soft tortillas. served with a side of spicy rice
and black beans. steak, chicken or shrimp. $17.5

Chicken Fingers
Crispy fried chicken tenders, served with seasoned french fries and
chipotle honey sauce. $14

Juice

Coke, Sprite, Mr. Pibb, Root Beer, Orange Fanta, Strawberry Fanta, Lemonade $2 Orange, Apple, Tomato, Grape $2

Tea

Hot tea, Iced Tea, Raspberry Iced Tea, Mango Iced Tea, Strawberry Iced Tea,

Blackberry Iced Tea $2.5

Cheesecake

Coffee
Black Coffee, Vanilla Iced Latte, Caramel Iced Latte,
Moca lced Latte, Cappuccino $2.5

Our classic cheesecake guaranteed to be rich, creamy and delicious. served with warm caramel and pecans or with raspberry

sauce. $7.5

Belgian Chocolate Fondue

A dessert made for sharing. fresh fruit and sweet dessert bites served with rich, melted dark chocolate for dipping. $11

Triple Layer Chocolate Cake

A scrumptious slice of triple-layer chocolate cake filled with rich and creamy chocolate frosting. $7.5
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THE EVERY GIRL'S GUIDE TO BOHO BEAUTY

Beauty tips, tricks, and essentials for
every girl who likes or wants to emulate
the beautiful bohemian style.

INSIDE OUTSIDER
Bohemian artists create wonderful and

unique art pieces that not only dazzle
viewers, but help themselves as well.

HISTORY OF BOHEMIAN STYLE

An extensive history informing about the
origin of the bohemian style in fashion,
pop culture, and general society.

BOHEMIAN DECOR

DIY ideas and easy-to-do crafts for
creating bohemian inspired decorations
to decorate and liven up your space.

13

15

23

25

INDOOR GARDENS

Information and suggestions about how
to incorporate plants into your home
and how to properly care for them.

INTERIOR SPACES

Ideas and tips for decorating your home
in the bohemian style and creating your
very own uniquely stylish space.

HAPPY GLAMPERS

All about glamorous camping and the
new fad that mixes the outdoorsy feeling
of camping with the comfort of a hotel.

FORTUNE-TELLING: FACT, FICTION & FANTASY

The mysterious art of fortune-telling, the
truths and myths that come with this
mystical art, and how it can help you.
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By Lauren Padalia

“The bohemian sub-culture has been closely connected with predominantly male artists and intellectuals. The
female counterparts have been closely connected with the so called Grisettes, young women who combined
part-time prostitution with various other occupations. In the first quarter of the 19th century, the term

Grisette also came to refer more specifically to the independent young women. These, often working as

seamstresses or milliner’s assistants as well frequented bohemian artistic and cultural venues in Paris.

any grisettes worked as artist's
models, often providing sexual favours
to the artists in addition to posing for
them. During the time of King
Louis-Philippe they came to dominate
the bohemian modelling scene.
Pre-Raphaelites: In 1848 William
Makepeace Thackeray used the word
bohemianism in his novel Vanity Fair. In
1862, the Westminster Review described
a Bohemian as "simply an artist or
littérateur who, consciously or
unconsciously, secedes from
conventionality in life and in art". During
the 1860s the term was associated in
particular with the pre-Raphaelite
movement, the group of artists and
aesthetes of which Dante Gabriel
Rossetti was widely noted as the most
prominent and influential.

As the 1860s progressed, Rossetti would
become the prince of bohemianism as
his deviations from the norm became
more audacious. And as he became this
epitome of the unconventional, his
egocentric demands necessarily
required his close friends to remodel
their own lives around him. His
bohemianism was like a web in which
others became trapped — none more so
than William and Jane Morris.

Jane Morris, Edward Burne-Jones and
Pre-Raphaelite traits:

Jane Morris, who was to become
Rossetti's muse, epitomised, probably
more than any of the women associated
with the pre-Raphaelites, a flowing style
of dress that, while unconventional at
the time, would be highly influential at
certain periods during the 20th century.

She and others, including the much less.
outlandish Georgiana Burne-Jones (wife
of Edward Bume-Jones, one of the later
pre-Raphaelites), eschewed the corsets
and crinolines of the mid-to-late
Victorian era, a feature that impressed
the American writer Henry James when
he wrote to his sister in 1869 of the
bohemian atmosphere of the Morrises'
house i the Bloomsbury district of
London and, in particular, the *dark silent
medieval” presence of its chateleine:

“It's hard to say whether she's a grand
synthesis of a the pre-Raphaelite
pictures ever made .. whether she's an
original or a copy. I either case she's a
wonder. Imagine a tall lean woman in a
long dress of some dead purple stuff,
quiltless of hoops (or of anything else |
should say) with a mass of crisp black
hair heaped into great wavy projections
on each of her temples .. a long neck,
with no collar, and in lieu thereof some
dozen strings of outlandish beads.”

In his play Pygmalion (1912) Bernard
Shaw unmistakably based the part of
Mrs. Higgins on the then elderly Jane
Morris. Describing Mrs. Higgins' drawing
ro0m, he referred to a portrait of her
“when she defied the fashion of her
youthin one of the beautiful Rossettian
costumes which, when caricatured by
people who did not understand, led to
the absurdities of popular estheticism in
the eighteen-seventies."

Abiographer of Edward Bure-Jones,

writing a century after Shaw (Fiona
MacCarthy, 2011), has noted that, in

BOHEME

1964, when the influential Biba store was
opened in London by Barbara Hulanicki,
the ‘long drooping structureless clothes",
though sexier than the dresses portrayed
in such Burne-Jones paintings as The
Golden Stairs or The Sirens, nevertheless
resembled them The interior of Biba has
been described by the biographer of
British 20th century designer Laura
Ashley as having an atmosphere that
“reeked of sex... It was designed to look
like a bordello with its scarlet, black and
gold plush fitments, but,interestingly. it
implied an old-fashioned, Edwardian
style of forbidden sex with its feather
boas, potted palms, bentwood coat racks
and dark lighting’. MacCarthy noted also
that "the androgynous appearance of
Burne-Jones's male figures reflected the
sexually ambivalent feel” of the 1960s.

Rational dress and the women's
movement during inter-war years:

By the turn of the 20th century, an
increasing number of professional
women, notably in America, were
attempting to live outside the traditional
parameters of society. Between 1870
and 1910 the marriage rate among
educated women in the United States fell
10/60% (30% lower than the national
average), while, by 1893, in the state of
Massachusetts alone, some 300,000
women were earning their own living in
nearly 300 occupations. The invention of
the typewriter in 1867 was a particular
spur.and, by the tum of the 20th century,
80% of stenographers were women

By this time, such movements as the
Rational Dress Society (1881), with

which the Morrises and Georgiana
Burne-Jones were involved, were
beginning to exercise some influence on
women's dress, although pre-Raphaelite
looks were stil considered "advanced" in
the late years of the 19th century. Queen
Victoria's precocious daughter Princess
Louise, an accomplished painter and
artist who mixed in bohemian circles,
was sympathetic to rational dress and to
the developing women's movement
generally (although her rumoured
pregnancy at the age of 18 was said to
have been disguised by tight corsetry)
However it was not really untilthe First
World War that “many working women
embarked on a revolution in fashion that
greatly reduced the weight and other
restrictions that were often imposed on
them by their clothing".

Some women working in factories wore
trousers and the brassiere (invented in
1889 by the feminist Herminie Cadolle
and patented in America by Mary Phelps
Jacob in 1914) began gradually to
supersede the corset. In shipyards
"trouser suits” (the term, "pantsuit” was
adopted in America in the 1920s) were
virtually essential to enable women to
shin up and down ladders. Music hall
artists also helped to push the limits of
fashion; these included Vesta Tilley,
whose daring adoption on stage of well
tailored male dress not only had an
influence on men's attire, but also
foreshadowed to an extent styles
adopted by some women in the
inter-war period. It was widely known
that Tilley sought additional authenticity
by often wearing traditionally male

underclothing, although off stage she
was much more conventional in both her
dress and her general outlook.

The grisette became a frequent
character in French fiction but have been
mentioned as early as in 1730 by
Jonathan Swift. The term, compare the
grisette in poetry, signifies qualites of
both flirtatiousness and intellectual
aspiration. Du Maurier based large parts
of Trilby on his experiences as a student
in Parisian bohemia during the 1850s.
Poe’s 1842 story was based on the
unsolved murder of Mary Cecilia Rogers
near New York City, subtitled "A Sequel to
“The Murders i the Rue Morgue”, it was
the first detective story to attempt the
solution of a real crime. The most
enduring grisette is Mimi in Henri
Murger's novel (and subsequent play)
Scénes de la vie de Bohéme, the source
for Puccini's famous opera La Bohéme.

The beat generation and flower power.
In the United States adherents of the
*beat* counter-culture (probably best
defined by Jack Kerouac's novel, On the
Road, set in the late 1940s, written in
1952 and published in 1957) were
associated with black polo-neck (or
turtle neck) sweaters, blue denim jeans
and sandals. The influence of this
movement could be seen in the persona
and songs of Bob Dylan in the early to
mid-1960s, “road ilms like Easy Rider
(1969) and the punk-oriented *New
Wave of the mid-1970s, which, among
other things, produced a boho style icon
in Deborah Harry of the New York band
Blondie, whom photographer David

History of Boherian Style

LaChapelle has described as ‘the
definition of cool”. However, as with
some American musicians of the
mid-1960s, such as Sonny and Cher,
8londie became popular internationally
only after a tour of Britain in 1978,

Greenwich Village and West Coast:

New York's Greenwich Village, which,
since the late 19th century, had attracted
many women with feminist or “free love"
ideals, was a particular magnet for
bohemians in the early 1960s. Bob
Dylan's girl-friend Suze Rotolo, who
appeared with him on the cover of his
second album The Freewheelin' Bob
Dylan (1963),recalled that the Vilage
was "where people like me went -
people who didn't belong where they
came from .. where the writers | was
reading and the artists | was looking at
had lived or passed through’. These
"beatniks" (as they came to be known by
the late 1950s) were, in many ways, the
antecedents of the hippie movement that
formed on the West Coast of the USA in
the mid-1960s and came to the fore as
the first post-war baby-boomers
reached the age of majority in the
"Summer of Love" of 1967. The Monterey
Pop Festival was a major landmark of
that year, which was associated with
"flowerpower, psychedelia, opposition to
the Vietnam war and the inventive music
and flowing, colourful fashions of,
among others, Jimi Hendrix, the Mamas
& the Papas, and The Beatles, whose
album, Sgt. Pepper's Lonely Hearts Club
Band, is said to have caused the guru of
psychedelia, Timothy Leary, to remark
that “my workis finished.
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R o e Considering an Interior Design Style for your home, office,

or business can be a daunting task for those that like to
“"think outside the box" in terms of decorating. Choosing to
R p A ; i use a Bohemian Interior Design will allow you to stray in a
in your furniture for a cozy hammock chair. A tribal rug compliments earthy . . .

tones and green plants: A crocheted curtain puts a chic twist onto the entryway qll’?Cthﬂ that is a bit out of the r)orm, and not nearly as

of an understated room. Don t be afraid to go wild with colors and furniture! rlgld or scr\pted as other deS|gn|ng styles may be.

Bright Moroccan-inspired accent pillows and throws bring a boho

vibe t6 an otherwis neutral room. Bold hues and rich textiles offset

white walls and earthy plants for a laidback ambiance. Clashing wall art,
patterns and accents crates an eclectic decor scheme You can also trade

The Bohemian Influence

i

Luxury, romance,
and comfort are
the words that
perfectly embody
Bohemian décor.

n

is
s such as purple, emerald green, indigo, turquoise

and he ombined with a g

BOHEME
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By Angela Melero

There's a reason the bohemian look has had a
loyal following for decades. The effortlessly chic
style has some serious versatility and can work
for a variety of occasions ranging from music
festivals and lazy beach days to garden
weddings and date nights. We support any look
with that kind of clout! The other thing we love
about the boho goddess look is that it doesn't
take much to execute. It's really a matter of
lightly accentuating your natural features. Don't
believe us? Check out this comprehensive guide

to channeling your inner boho princess. Watch
out: It may make you want to fly out the door
and run barefoot through a field!

Hair

Beachy Waves:

When you hear "boho hair," what comes to
mind? If you're thinking perfectly imperfect
bed-head waves, you would be right on the
money. So how do women achieve that
mussed-up hair that makes us all green with
envy? Quite easily, actually. Try one of these
three tutorials for the perfect boho hair for any

BOHEME

“Bohemian style is all about
letting your natural self shine!”

hair length! One thing to keep in mind when rocking the
soft, messy waves is that products are key to creating
and keeping the style. Make sure you use a sea salt spray
(applied to damp hair before taking a blow dryer to it) and
texturizing spray (applied after you curl it).

Braids:

Braided 'dos are also synonymous with bohemian
beauty. There's something very ethereal about a pretty
plaited style. For an ideal boho braided style, try a braided
crown or headband. They're fairly easy to do and an
instant upgrade to your mane. Just make sure the braids
aren't too tight or perfect. Sprinkle a little texturizing
powder (like Shu Uemura Volume Maker) in your hair
prior to braiding. This allows for your locks to have grip
and gives them a messy, undone look.

Makeup

Do Less:

Bohemian style is all about letting your natural self shine,
especially your lovely face. Stick to minimal, no-makeup
makeup for this look. For foundation, opt for an illuminat-
ing formula to give your skin a soft, dewy finish (we love
Giorgio Armani Maestro Foundation). Stay away from
cakey powders or matte finishes, as you don't want to
look overdone or too perfect. One thing you can employ
for a little color is bronzer. Free-spirited bohemian looks
include sun-kissed complexions, so embracing a light
bronzer would work in your favor. But, don't go
overboard! Keep the bronzer application strategic and
stick to places on the face where the sun naturally hits.

Natural Shadows:

Unfortunately, chic and wild looks like the cat eye, smoky
eye and neon eyeliner are not on the on the menu for
boho eye makeup. Like we said earlier, this carefree look

needs to be minimal and show off your natural features.
Think earthy. Stick to neutral shadows and employ an
eye contouring technique that will help accentuate your
natural shape. If you must wear eyeliner, go with a matte
brown as opposed to black and keep the line soft.

Soft, Pretty Lips:

For a perfect boho pout, pretty nudes and peach hues
are the way to go. Like the approach to your facial
makeup, lip products should have some shine and a
light, glossy (emphasis on light) finish. Outline your lips
with a natural or invisible lip liner and fill them in with a
lip stain or gloss. For an even more subtle pop of lip
color, you can try a tinted lip balm!

Nails

Metal Mania

While your hair and makeup stay natural and earthy,
nails allow you to get a little edgy with your boho
goddess beauty. Try cool metallics like gold, bronze or
other glittery finishes to give your look a little sparkle!

A SMOKY BRONZE AND PEACH LOOK FOR SPRING!

Start by unifying your skin tone with a powder-finish foundation, working from the center of the face
out towards the edges for the best coverage. Next, contour your face with the help of a dual-toned
sculpting palette that will help you to highlight and refine your favorite features. Finish by applying a
wash of pale rose blush to the apples of your cheeks to add color to yout skin!

The Every Girl's Guide to Boho Beauty
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Starting production out of her basement in 2010, Eleanor
began her journey in mastering the art of tea blending
2nds with houseguests, she soor

Eleanor
Rose imagine th rall home passion in Tampa would
urn into a national operation, still headquartered in Tampa
forida, T ny. which sources, blends, and packages
heir product from start to finish, has ¢
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captures the essence of American Business Ingenuity
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Founder of Roselle Tea Company

OUR WAY OF
GIVING BACK

Sustainability and Roselle Tea Company

What is sustainability?

According to the United Nations Commission
on Environment and Development.
sustainable development

Meets the needs of the present without

OUR
CONSUMERS

Consumer tastes and preferences

compromising the ability of generatons in the

future to meet their own needs as we

All Roselle Tea Company tea bags contain
100% certified Rainforest Alliance tea blends,

for sustainability from crop to cup.
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respinsible way. All of our categories
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Chocolate Tea &
Strawberry Cake
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3 4 5
0 1 2
7 18 19
2 2 2

e e e e Sunday  Monday  Tuesday  Wednesday

20

March

1 2

7 8 9 3 4 5 6

" 5 16 10 n 12 B
2 5 7 8 19 20

8 b2 5 2% 27

hursday

Friday

Saturday

2

Lemon Tea Punc

& Lemon Bar

May

Monday

Tuesday

Wednesday

2

Fidy  Saturday

3 4

18

June

Monday  Tuesday

3 4
0 1
4 8
2 2

Wednesday

19

Friday

28

Saturday

1

Raspberry Tea & _
Raspberry Pastry
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2

30

Wednesday

Thursday
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Thai Bubble Tea & &
Thai Tea Cake Roll

August
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Dear Mr. Tomlinson,

A letterhead is the heading at the top of a sheet of letter paper or

stationary. That heading usually consists of a name and an address, as well
as a logo or corporate design, and sometimes a background pattern. The
term “letterhead” is often used to refer to the whole sheet imprinted with

such a heading. Itis used in businesses, companies, and corporations.

Many companies and individuals prefer to create a letterhead template in
a word processor or other software application (Adobe suite software is
common for designers). This generally includes the same information as
pre-printed stationary but without the additional costs involved. Letter-
head can then be printed on stationary (or plain paper) as needed on a

local output device or sent electronically.

Roselle Tea Company’s letterhead includes a soft gradient pattern on the
back with a faint magenta hue. It is bordered by a gold band along the
perimeter. The logo is centered on the back of the letterhead. The front

includes the Roselle Tea Company logo at the top |
pattern at the top and bottom. The golden band is
along with the company’s address, website, and col

Kind Regards,

Elanine

Eleanor Rose
Company CEO

1362 Pekoe Lane

ROSELLE

— TEA CO.——

Eleanor Rose
CEO

ROSELLE

1362 Pekoe Lane, Tampa FL 33603

Eleanor@roselleteacompanycom | www RoselleTeaCompany.com

(813) 984-6200

(
eleanor@roselleteacompany.com
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LC’s HAMBURGERS
EXPRESS

BURGERS

PURCHASE ANY SANDWICH AND SIDE, KETCHUP, MUSTARD, GRILLED ONION

AND GET A FREE 32 0Z. FOUNTAIN DRINK

KETCHUP, MUSTARD, GRILLED ONION

SI D Es KETCHUP, MUSTARD, GRILLEDONION

ONS

LC’s HAMBURGERS —— EXPRESS ——

BURGERS SIDES ONS

PURCHASE ANY SANDWICH AND leE, KETCHUP, MUSTARD, GRILLED ONION
AND GET A FREE 32 0Z. FOUNTAIN DRINK

LI

VIS5

KETCHUP, MUSTARD, GRILLEDONION

KETCHUP, MUSTARD, GRILLED ONION

LC’s HAMBURGERS = EXPRESS —

BURGERS SIDES ONS

s2.49 $109

PURCHASE ANY SANDWICH AND SIDE,

$399 $050
AND GET A FREE 32 0Z. FOUNTAIN DRINK

KETCHUP, MUSTARD, GRILLED ONION $3.99 $0.70
m‘; _s339
“k\-g KETCHUP, MUSTARD, GRILLED ONION

$3.99

LC's Hamburgers Menu Boards
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(913) 208-9602
Elliottkyle@elliotconstruction.lic

ELLIDTT

ELLIOTT

Drainage Solutions

CONSTRUCTION LLC

ELLIOTT

CONSTRUCTION LLC

(913) 208-9602

Snow Removal

EI.I.IOTT ELLIOTT Drainage Solutions

CONSTRUCTION LLC CONSTRUCTION LLC Gravel Driveways

Elliott Construction
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APPEARING LIVE AT
KNUCKLEHEADS
SALOON

TICKETS@KNUCKLEHEADSKC.COM
WWW.THEPHILCOLLINSEXPERIENCE.COM
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The Phil Collins Experience
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